Flyer Like It’s 1999 — It Can Wait
Awareness Activity

Difficulty Level:
Easy

Implementation Timeframe:
Anytime

Overview:

Back in the day, when you wanted to get a
message out about something —you made a
flyer! While social media is cool, sometimes
you have to “throw it back” old school. Our it can wait =
goal is simple: get our message “in the
hands” of others. We're going to attempt to
fill hands with knowledge, rather than
distractions!

TEXTING &DRIVING...

Purpose:
To raise awareness on the consequences of distracted driving and send a message to
put down your distractions when driving.

How to Implement:

Step 1: Seek permission from your school administration, SADD chapter advisor, or
community leader to host this campaign.

Step 2: Photocopy the attached media or download it yourself from [tCanWait.com.

Step 3: Hand out the flyers during your school lunch period and stick the flyers in places
all around your school’s campus or community center. Your goal is to have as many
people see your message as possible!

Step 4: Use social media to give your message more reach! Take photos of your efforts
and people reading your literature. Get clever and invent your your own hashtags that
relate to this activity! Be sure to mention #FLTeenSafeDriver, #ltCanWait, #PutltDown,
#JustDrive and any other relevant hashtags.

Step 5: Report back on your outreach using the link and criteria below.




Reporting Criteria - Please visit this link to report back on your outreach efforts:
https://www.floridasadd.org/project-reporting/

1. Did you implement this project? Yes/No
2. How many flyers did you hand out?
3. How many flyers did you post around your campus?

4. Estimate the number of total interactions that may have resulted in person or on
social media. Ex: conversations in the lunchroom, morning announcements,
retweets, replies from other students or advocates.

Contact:

Melissa Branca

State Coordinator for Florida SADD

Lead of the Florida Teen Safe Driving Coalition
info@floridasadd.org

(850) 570-8879
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Take the pledge and help end distracted driving.
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Don't let alerts, notifications, or updates take your focus off
what’s most important. Stay safe: join us and take the pledge.
You're never alone on the road. Distracted driving is never OK.

Take the Pledge at ItCanWait.com | Follow us on Twitter @ltCanWait
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